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CONNECTUS Consulting Inc. (CONNECTUS) is pleased to present the Canadian
Radio-television and Telecommunications Commission (CRTC, the Commission)
with its Final Report on International Approaches to Funding Community &
Campus Radio (the Study).

This Report provides a summary and analysis of the manner in which community
and campus radio undertakings are both regulated and funded within the following
12 international jurisdictions:
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Australia
Belgium
France
Germany
Ireland
Netherlands
New Zealand
Spain
Sweden
Switzerland
U.K.

U.S.

In addition to the summary and analysis of approaches to funding community and
campus radio in the jurisdictions noted above, our Report provides:

>

Total number of community/campus radio stations in each jurisdiction, the
number of those with a presence on the web and related regulatory
frameworks;

A discussion of whether and how international approaches can inform
Canadian policies for community and campus radio;

Recommendations for further research; and



» A Summary Grid of our findings.

Our Report includes three appendices. Appendix A presents a series of Internet
links and other sources that were used as the basis for this Report. Appendix B
reproduces the Community Radio Charter for Europe, which has been influential
in the direction and development of community radio in countries of the European
Union. Appendix C provides a brief biography of the Report’s author.

Introduction

Within the jurisdictions analyzed for this Report, community and campus radio
have emerged over the past several decades — anywhere from the 1930s to the
1990s — from early forms of ‘free radio’, ‘alternative radio’, ‘student radio’,
‘municipal radio’ and other categories of radio broadcasting. Despite their very
different origins, regulations, approaching to sustainability and other factors, the
analysis reveals three common characteristics of community radio across these 12
countries.

First, despite a vast range of programming and focus, community and campus
radio stations are almost always focused on local concerns, issues, news,
information, music, arts, culture, politics and other elements of local importance —
and in a manner that is much more micro-oriented — or hyper-local — than
conventional commercial or public radio.

Second, community and campus radio stations — irrespective of financial support
received from government, audiences, donations, advertising or other means — are
almost always dependent on volunteers, i.e. the unpaid labour and expertise of
local residents who are committed to their local community or campus station.
This commitment is demonstrated in the hundreds of thousands of voluntary hours
that represent the global core of community media development and sustainability.

Finally — and largely as a result of its hyper-local, volunteer-driven nature —
community and campus radio usually plays an important role within the national
broadcasting systems of the countries analyzed, because these are the very
elements of those systems that both encourage and enable citizen access to the
airwaves that has often come with considerable struggle. The magnitude of this
role will vary from country to country, but the fact that a number of countries have
developed a structural approach to the funding of community and campus radio
identifies the stature that community-based broadcasting has achieved.



1) Australia

Community radio holds a place of special prominence within the Australian
broadcasting system, in terms of its scope, its place in the local broadcasting
system and its reach into the domestic population.

As of 2007 (the last year for which reliable data is available) there were 358
permanently licensed community radio stations — including 80 remote indigenous
stations — in Australia. There were also an additional 44 community radio stations
operating under a temporary licence.!

Interestingly, virtually all community stations (with the exception of remote
indigenous stations) broadcast 24/7, i.e. 168 hours per week. Community radio
grows at a rate of about 5 to 10 percent annually, and domestic research suggests
that community radio is increasing as the sole source of local content in a number
of markets.

To this end, community radio stations broadcast an average of 131 hours per week
of local content (78 percent of total content), while commercial stations must
broadcast just three hours per day.

Community radio stations in Australia are staffed by a largely unpaid workforce
that includes 20,000 volunteers, together with a paid workforce of about 850. The
reach of Australian community radio is massive, with approximately 45 percent of
the Australian population tuning to community radio every month.

Less reliable data is available concerning the online presence of community radio,
but it appears no less significant than its over the air presence. For example, of 250
community radio members of the Community Broadcasting Association of
Australia, all but three are broadcasting their service online.

By comparison, campus radio in Australia is less prominent. There are just five
licensed campus radio stations across the country, all which broadcast via analog
signal and online. However, this seeming void is filled by the Student Youth
Network (SYN), a multimedia, multiplatform youth-oriented service that
developed from a merger of two campus radio services in an effort to secure a
community radio licence in 2002.

! CBOnline — The Community Broadcasting Association of Australia Community Radio Database, Survey
of the Community Radio Sector December 2007 (Link)



SYN is recognized as one of the largest youth media projects in the world; SYN-
FM reaches over 125,000 people aged 12 to 25 each week, and its radio, television
and web presence is driven by over 1,500 volunteers.

There are also a number of youth-oriented community radio stations that deliver

spoken word and music content specifically tailored for audiences in the 12 to 25
demographic. This focus on youth programming, education and training may also
be reflected by the fact that 90 percent of community radio stations report having
volunteers under the age of 26 (an average of 17 under-26 volunteers per station).

Australia — Requlatory Framework

Community and campus radio in Australia fall under the regulatory authority of
the Australian Communications and Media Authority (ACMA), which can grant
five-year licences for eligible applications. Community radio in Australia is
licensed specifically on the principles of access, participation, volunteerism,
diversity, independence and localism.

Virtually all community and campus radio stations provide some form of training
for staff and volunteers — once again, a significant part of the community
broadcasting mandate.

Licensees must specifically identify the community of interest that they intend to
serve; this focus is borne out by the fact that some 60 percent of community radio
licensees serve niche communities of interest, including ethnic, indigenous, youth,
seniors, people with print disabilities, religious, gay/lesbian/transgendered/
bisexual, arts/music and other groups. Licensees may apply to change the
community of interest represented in the original licence application, but can only
do so after 26 weeks of operation.

Licenses are also granted on the basis of the market to be served and the specific
needs of that market; these are categorized as metropolitan, suburban, rural and
regional. These markets are distinguished in the following way:?

» Metropolitan: stations located in a State or Territory capital city and licensed
to broadcast metropolitan-wide.

> Suburban: stations located in a State or Territory capital city and licensed to
broadcast to a particular suburban (or sub-metropolitan) area.

> Regional: stations not located in a State or Territory capital city, butisin a
centre with a relatively high level of service provision (i.e. access to health,

2 Correspondence between the Community Broadcasting Association of Australiaand CONNECTUS
Consulting, May 6, 2009.



education and other public services and a range of commercial outlets), or is
within 100 kilometres of such a centre.

> Rural: stations located in a centre in a country area, which has a comparatively
low level of service provision (i.e. access to health, education and other public
services and a range of commercial outlets) and not within 100 kilometres of a
centre which has a high level of service provision.

Given the focus on volunteers, community radio stations also serve as locations
for education and training in the media arts.

All community and campus radio stations fall under the Australian Broadcasting
Services Act of 1992, and must abide by set of self-regulating ‘Codes of Practice’
that include the promotion of community service and the airing of local Australian
music content.?

The ACMA also maintains the Community Broadcasting Group, comprised of two
staff teams dedicated to the administration of community radio and television
(licensing, renewal, compliance, enforcement, technical matters, etc.).

Australia — Approach to Funding

The approach to funding of community radio in Australia is highly structured and
organized, but also quite diverse in terms of sourcing. And — unlike the situation
with community radio in Canada — funding is not generally cited as an issue by
Australian community radio stations.

Overall, five categories of funding comprise 73 percent of community radio
revenues:

Sponsorships (essentially advertising dollars) 41 percent
Donations 11 percent
Grants from the Community Radio Foundation 9 percent
Subscription or membership fees 7 percent
Other Government grants 5 percent

Additional sources of funding include training fees (5 percent of total revenues)
and fundraising (3 percent). The Australian Department of Broadband,
Communication and the Digital Economy (DBCDE) — which provides funding for
the Community Radio Foundation of Australia — also provides funding to remote
indigenous community radio stations through Indigenous Broadcasting Program.

® Australian Communications and Media Authority, Community Broadcasting Policies and Regulations

(Link)



In terms of dollar volume, the 2007 ‘income’ of community radio broadcasters
was approximately $54M (Australian dollars). This would translate to just under
$5M from the Community Radio Foundation and $2.7M from other government
grants, largely divided between the federal and territorial governments.

Australia — The Community Broadcasting Foundation

The Community Broadcasting Foundation of Australia is 100 percent funded by
two Departments of the Australian federal government: DBCDE and the
Department of Environment, Water, Heritage and the Arts (DEWHA). The latter
provides additional funding for the Indigenous broadcasting program, which
includes 80 community radio stations situated in largely remote areas of the
country.

For 2008, the Community Broadcasting Foundation received $8.7M in funds for
allocation to the community broadcasting sector. While about 50 percent is
dedicated to core funding (e.g. grants), the remainder is allocated to projects
stemming from government policy initiatives, such as CBOnline (see below), the
National Community Broadcasting Training Fund, the Australian Music Radio
Airplay Project, the Indigenous Remote Radio Placement Project and Digital
Radio.

Similar to the situation in other jurisdictions, campus radio in Australia is largely
funded through university student union grants (which are in turn created from
student tuition fees), and from additional grants from their respective post-
secondary institutions.

Australia — New Media Project

The Community Broadcasting Association of Australia has also launched an
ambitious new media project known as CBOnline; the project is funded by
DBCDE through the Community Broadcasting Association. It has four
components:

» The Digital Delivery Network infrastructure project, enabling ease of access to
satellite-delivered programming;

» The Satellite Equipment Reception Grants Program, for the purchase of
equipment to access satellite program distribution networks;

» The Community Broadcasting Database, which to date focuses largely on the
growth and status of community radio; and



» The CBOnline website, which provides online resources for community
broadcasters and serves as an information conduit for the public.*

2) Belgium

The development of a small community and campus radio sector in Belgium is in
part reflective of a country that has four distinct political territories: Dutch-
speaking, German-speaking, French-speaking and, in the case of Brussels,
bilingual (Dutch-French). Each political territory remains fairly autonomous in
terms of administering such policy areas as education, social aid, family policy
and media.’

Although ‘independent’ or ‘amateur’ radio — i.e. community and campus radio
stations — only emerged in Belgium in the 1990s (and as late as 2002 in North
Belgium) when the public broadcasting monopoly was lifted, a number of these
early efforts at alternative broadcasting were taken over by or integrated into
commercial radio services as a way of extending commercial radio networks.®

Thus the spread of large numbers of commercial radio stations (with some 330 in
the territory of Flanders alone) and resulting media concentration over the past 15
years, especially within French-language Belgium, has resulted in a limited
community radio sector: seven community radio stations and four university-based
radio stations. Of the seven community radio stations, four are Dutch-language
and three are French-language. The four university-based radio stations broadcast
primarily in the French language. While national public broadcasting networks are
available in the German language there are no community- or university-based
radio stations that broadcast in German.’

The relatively limited presence of community and student radio in Belgium is
paralleled by a limited presence for ethnic media as well; there are an additional
nine ethnic radio stations that are also licensed as community/campus stations in
Belgium.

* Community Broadcasting Foundation, CBOnline, Australia (Link)
> Ormond, Meghann (2003) Mapping Minorities and their Media: Belgium Internet (Link)

® Sjoberg, Martin (1994) Community Radio in Western Europe European Commission: EUROFORM,
Internet (Link)

" See European Journalism Centre (2009), Internet (Link); Compendium: Cultural Trends & Policies in
Europe (2009) (Link)



In combination — between Dutch, French and ethnic minorities — there are 20
licensed community/campus radio stations in Belgium. All community radio
sector stations broadcast via FM and online.

Belgium — Requlatory Framework

As noted above, community-based radio in Belgium is often referred to as
‘independent radio’ or ‘amateur radio’ since the break-up of the public radio
monopoly is relatively recent, having occurred in the mid-1990s.

Given the multilingual nature of Belgian society and the resulting political make
up of the country, Belgium has three autonomous regulatory agencies, each with a
different framework for broadcasting undertakings: De Vlaamse Media Regulator
(VRM) for the Flemish community (and Flemish community radio), Conseil
Supérieur de I’Audiovisuel de Belgium (CSA) for the French community (and
French community radio) and Medienrat for the German community.

Ethnic community stations that broadcast in a third language (or languages) fall
under the regulatory authority of their territory of origin; all community and
campus radio stations must abide by largely the same rules of content, spoken
word/music balance and language of broadcast as private commercial stations.®

Community and campus radio stations are generally licensed by their respective
Flemish and French regulators as low power FM broadcast services, and must
restrict their Effective Radiated Power (ERP) to 15 watts.

Belgium — Approach to Funding

It is not surprising that, given the limited development of community and campus
radio in Belgium, there are also structural limitations to the sustainability of the
sector. While specific figures are not available, the community radio sector in
Belgium is largely supported by (i) the time, skills and commitment of volunteers
and (ii) donations and/or memberships as the main source of revenue.

As an example of this, Radio Centraal in Antwerp is one of the larger community
radio stations in Belgium. It operates on the basis of at least 150 volunteers, and is
completely dependent on donations and membership fees. Although commercial
advertising on community radio is not restricted per se in Belgium, most
advertising revenue appears to flow to commercial radio services.’

& Conseil Supérieur de I’Audiovisuel de Belgium (CSA), Internet (Link)

° Ibid. p. 60



There is a single fund that provides project-specific funding for French-language
media in Belgium, including French-language community radio: Le Fonds d’Aide
a la création Radiophonique (FACR), which operates within la Ministere de la
Communauté francaise. The FACR is in turn funded by a percentage of
advertising revenues from both public and commercial radio broadcasters.™

Funding available for distribution from FACR varies from year to year, but in
2006, FACR supported 26 projects specific to French-language community radio
(primarily in the area of non-fiction programming production), providing
approximately €193K in total funding.

3) Erance

As of 2008, there are approximately 600 licensed community (or ‘associative’)
radio stations in France, comprised of local, community-based, cultural and
student stations. Largely funded by government, community radio in France has
evolved from an explosion of unlicensed radio stations — some 2,000 — that took
place in the 1970°s and 1980°s."

While a number of these unlicensed or “pirate’ stations were closed by the French
government, a number of existing stations were granted licences with the
introduction of a regulatory regime in 1985.

France — Requlatory Framework

Community radio stations in France are regulated with all other areas of
broadcasting by the Conseil supérieur de I’audiovisuel (CSA) as ‘Category A’
non-commercial radio undertakings. This category also includes cultural or student
radio services; other licensing categories fall into commercial and/or public radio
services.

While identified as ‘non-commercial’ for purposes of regulation, community radio
can actually air limited amounts of advertising, and advertising revenues must not
comprise any more than 20 percent of total station revenues from all sources —
which enables eligibility for the central federal government funding program,
FSER (Fonds de soutien & I'expression radiophonique).*

19 Bailey, Olag et al (2008) Understanding Alternative Media Berkshire: McGraw Hill Open University
Press, pp. 58-61.

1 Tacchi and Price-Davies op. cit. page 28
12 Tacchi and Price-Davies, op. cit. page 27; Conseil supérieur de I’audiovisuel (CSA) website (2009)

(Link)



Licence terms for community radio stations typically run for a five-year period,
and stations must abide by all regulations for domestic content, advertising, hours
of broadcast, and diversity of programming. By regulation, all community and
student radio stations must file annual reports with the CSA — including audited
financial statements. =3

France — Approach to Funding

As noted above, funding for community radio and student radio in France is
largely government-based, sourced through the federal Fonds de soutien a
I'expression radiophonique (FSER), a branch of France’s federal Ministry of
Cultural and Communication. The FSER is in turn funded by tax dollars levied on
the ad revenue of French commercial broadcasting undertaking.

Grants from FSER take place once per year, through four funding programs:**

» Grants for new stations (maximum of €16K or $27K Cdn. For 2007), typically
used toward start-up costs and initial equipment investments; €365 in 2007 for
23 newly licensed stations;

» An equipment grant for the purchase of new equipment or upgrading of older
equipment (maximum of 50 percent of the price, up to €18K or $30K Cdn.)
€390K in 2007 for 88 stations;

» Operational subsidies; no maximum indicated, but FSER granted 588 requests
totaling €20.7M for 2007;

» Special project funding, with once again no maximum indicated; focus of
support is on station activities in training of paid employees; activities
involving youth; exchanges with other local licensed ratio; and local cultural
integration. In 2007, FSER provided 543 grants totaling €544K."

While stations can receive multiple grants, there is only one grant period each year
(i.e. applications must be submitted by April 15). Two criteria guide the
determination of funding on a station by station basis: (i) the ability of the station
to secure funding from other sources, especially donations from the local

13 CSA website (2009) (Link)

“ FSER Annual Report 2007 (Link)

> FSER Annual Report 2007

10



community — which is viewed favourably by FSER, and (ii) programming quality
together with social and cultural links to the local area.'®

As noted above, each station must file an annual (sometimes referenced as a
‘progress’) report with fully disclosed financials. Reports — and FSER grant
evaluations — focus on the above noted criteria together with the demonstrated
dedication of the station to integrating with the local community.

4) Germany

Somewhat surprisingly — given the leadership of Germany in the development of
communications technology and wireless platforms — community radio in this
country is far from developed, especially when compared with other European
nations. In fact, while there are a number of different definitions of ‘community
radio’ in Germany, there is no direct translation of the term in the German
language.'’

Historically, radio has generally fallen under the authority of government, with
little or no access to radio broadcasting licences on the part of citizens.
Commercial radio itself was not introduced in Germany until 1984 — and was
immediately mired in a highly complex regulatory system under the supervision of
15 state governments (Lander).

As the German radio broadcasting system evolved through the 1980°s and 1990’s,
more non-public radio stations received licences from individual states;
community radio fall under the broad category of “citizen media’, which combines
‘open channels’ in radio and television, non-commercial local radio, campus radio
and educational radio and television.'®

As a consequence of state regulation, and the control of states by very different
political parties, community radio has evolved in ways that are unique to those
individual states: the conservative south favours “classic community radio’, the
Green Party in Lower Saxony prefers completely non-commercial radio and Social
Democrats support commercial radio that offers access or ‘non-commercial’
programming slots. Moreover, changes in Lander government typically bring
about changes to the type of community radio that is supported in a given territory
of the country.

18 FSER Annual Report 2007, Internet (Link); Tacchi and Price-Davies op. cit. page 29-30
7 Kleinsteuber, Hans (2005) Community Radio in Germany University of Hamburg, Internet (Link)

18 |bid, p. 4-5
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Other barriers to the development of community radio are also in evidence,
including:

» The Deutsche Telekom monopoly over transmission facilities; costs for leasing
transmitter space tend to be very high.

» Difficulties in acquiring funding (from any source) and audiences, which
gravitate toward nationally-based public radio.

» A shift to Internet radio, which enables radio programming opportunities on
the part of individual citizens.

However, while Internet radio as a basis for community-based broadcasting has
proven popular in Germany, an increase in copyright fees from €25 to €350 per
month will likely diminish the use of this platform.

Given these and other barriers to community radio licensing, alternative or citizen-
based media in Germany has focused on newspapers instead — which also tend to
attract the local advertising that might otherwise flow to community radio
outlets.'®

The highly decentralized, fragmented and shifting nature of state-controlled
community radio licensing makes it very difficult to determine exactly how many
stations are in operation in a given point in time. It is generally acknowledged
citizen media outlets, including open channel television and educational television,
totaled about 140 in 2005. Of this number, there are likely 80 to 110 licensed
community radio stations in operation at the present time.

(A count of community radio stations in Germany derived from an Internet-based
listing totaled 83, all of which broadcast via FM and online. However, it should be
noted that this total may not represent — or may over-represent — the actual number
of community radio stations in the country. That is, the listing may not be
comprehensive or may include stations no longer in operation.)®

This figure (of 80 to 110 total outlets) would also include the very few campus or
university radio stations in operation in Germany at the present time. The same
issues that have inhibited the development of community radio in Germany have
also proven problematic for campus radio.

(A count of campus radio stations in Germany derived from an Internet-based
listing totaled 22, all of which broadcast via FM and online. Again, the accuracy

Y Ibid, p. 10

20 |_jst of Radio Stations in Germany by State, Wikipedia, Internet (Link)
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of this figure should be approached with caution, although campus radio licensing
appears more permanent than the more volatile community radio situation.)

Germany — Requlatory Framework

As noted above, German radio and television — including community and campus
radio — is regulated by 15 state media authorities (Landesmedienanstalten or
LMA), all of which are responsible for licensing, renewals and monitoring content
requirements for all broadcast media outlets in a given state. LMAs are also
responsible for ensuring content diversity, pluralism of opinions and enforcing
regulations that protect children.

Funding of state media authorities (and public broadcasters) does not come from
government, but instead from licensing fees paid by households (about €200
annually for radio and television, and €66 per year if radio and television are only
accessed via a PC or mobile device).?

Germany — Approach to Funding

With respect to the operations of community and campus radio stations in
Germany, they are run by volunteers and funded through (i) contributions from
state-based regulators via the collection of licence fees, (ii) donations and personal
contributions of station staff and (iii) limited advertising revenues (no more than
20 percent of total station revenues).?

The bulk of funding for community radio stations comes via the pass through of
licence fees collected by state regulators. There is a general consensus in the
research literature that funding is generally limited and varies between states. The
research undertaken for this Report did not locate any further information on
funding of community radio in Germany.

5) Ireland

There are presently 15 community radio stations licensed in Ireland; licence
renewals and a proceeding to examine new licence applications will begin in 2010.

2! European Platform of Regulatory Authorities (EPRA.org) — Germany (2007), Internet (Link)

22 pinseler, Jan (2006) The Politics of Talk on German Free Radio Westminster Papers in Communication
and Culture (5) 1: 67-85 Internet (Link)
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There are also five ‘community of interest’ radio station licensees in Ireland; these
include three student radio stations, one Christian community station and one
community station that broadcasts in the Irish language.

All but one of the 20 community/community of interest station broadcast online as
well as via analog signal.”®

Ireland — Requlatory Framework

Ireland considers community radio broadcasting to be a distinct, ‘third strand” of
radio service, along with licensed commercial and public radio services. All
community radio stations are licensed, typically for five-year terms, as non-profit
undertakings under the Radio and Television Act of 1988 and the Broadcasting Act
of 1991.

The Broadcasting Commission of Ireland (BCI) uses the objectives set out in the
World Association of Community Radio Broadcasters (AMARC) Community
Radio Charter for Europe as a baseline set of criteria for assessing community
radio applications, and is included in all contracts with community radio stations.**

Ireland — Approach to Funding

As noted by the BCI, “funding is an ongoing challenge for licensed groups and the
communities they serve’.?

Once again adopting the principles of the World Association of Community Radio
Broadcasters, and adapting the Ofcom regulatory approach to funding, no more
than 50 percent of funding for a community radio station can accrue from any one
source. This approach essentially ensures that (i) a diversity of funding sources
will be used and (ii) this in turn will engage the participation of the community
itself — viewed as a fundamental principle of community broadcasting activity.?

Given this, community radio stations in Ireland have adopted a number of diverse
funding sources, including government grants, membership fees, donations,
fundraising and commercial advertising.

2% Broadcasting Commission of Ireland (BCI), Community Radio Licensing (Link)

2+ \World Association of Community Radio Broadcasters (AMARC), (Link) See Appendix A for the full
text of the AMARC Charter.

% Broadcasting Commission of Ireland (BCI), Policy on Community Radio Broadcasting, p.7 (Link)

% 1bid
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On the latter point, the BCI has initiated restrictions on the amount of advertising
that can be carried by a community radio station: while commercial advertising
revenue can comprise up to 50 percent of a station’s funding, a maximum of six
minutes of ads can be broadcast per hour. In addition, advertising is restricted to
work opportunities, events, businesses and/or services ‘in the immediate area’ of
the station.”’

Two types of government-based grants are also available to community radio
stations. The BCI Sound & Vision grants supporting specific programming
projects in Irish culture/heritage provided a total €2.8M in radio funding in 2007,
or an average of €13,500 for approximately 200 radio programs (largely
documentaries). Of the €2.8M granted, about 40 percent (or €1.1M) was made
available to community radio programs; grants are generally awarded in the 65-95
percent range of the total eligible costs of the production budget for the
programme.?®

The Programme of Grants for Community and Voluntary Organizations (from the
Department of Community, Rural and Gaeltacht Affairs) can provide grants of
€9K to €40K for the purchase of equipment.

As is the case in most other jurisdictions, the role of volunteers is essential to the
on-going sustainability of community radio in Ireland. In fact, voluntary
commitment is viewed by the BCI as a ‘key indicator of the success’ of individual
stations.”

In addition, the training and education of volunteers is viewed as the number one
priority for community radio in Ireland — a view that is supported by the BCI’s
own Training and Development Policy for Community Radio.*

Student radio in Ireland is operated by volunteers, and is almost exclusively
funded by student fees (i.e. a portion of student tuition is directed toward student
radio stations).

2 1bid

%8 BCI, Sound & Vision Annual Report 2007 p. 13 (Link) Funding criteria is available at the BCl.ei website
(Link)

% BClI, Policy on Community Radio Broadcasting (Link)

% Community Radio Forum of Ireland, Strategic Plan for 2008-09 (Link)
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6) The Netherlands

The broadcasting system in The Netherlands has evolved in a highly diverse
fashion, essentially constructed to reflect the diversity of that society. For
example, there are seven large, national public broadcasting organizations that
reflect religious, cultural and ethnic groups in The Netherlands. Public policy
focused on decentralization and localization of broadcast media — mandating the
reflection of local diversity in broadcast programming — has resulted in the
emergence of 297 licensed community radio broadcasters in the country.*

Given the evolution of community-based broadcasting in The Netherlands over the
past 20 years, community radio has become structurally integrated into public
policy, legislation and regulation and is consequently funded from the country’s
‘national media budget’; so to is the Organization of Local Broadcasting in The
Netherlands (or OLON).%

While precise figures for web/online presence of community radio in The
Netherlands are not available, a preliminary scan indicates that approximately 280
community stations broadcast online as well as over the air.

There is no distinct category of campus or student radio in The Netherlands;
however, there are approximately 60 to 70 ‘student-run’ stations in the coun